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process into an interview. Result: 
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thoughts. THOUGHTLINE’s 
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will create and print your first 
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THOUGHTLINE will triple your 
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Order Now! 
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by executives. They have been indexed 
on over 2,000 keywords and through 
separately published indexes, subscribers 
have quick and easy access to the 
speeches. The full texts of the speeches 
are available via fax, overnight delivery 
or regular mail. They comprise one of the 
most carefully researched bodies of 
material on business topics available 
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for any editorial project. 


Subscribers use the newsletter in a variety 
of ways: 


“When I want to know who is saying 
what, I turn to this newsletter. I circle 
names of people I'd like to contact. I note 
places I can write to for more informa- 
tion. I underline quotations, statistics, 
whatever. In short I make the newsletter 
work for me. What a great resource!” 
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